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Consolidated Sales Results

'¢ OKUWA

(Million yen, %) Fiscal year Fiscal year Year-on- Comparison
ended Sile(ste Forecast ear against
February 20, February 20, cl¥an e fogrjecast
2022 2023 g
Operating income 266,532 246,877 245,500 — 100.6
Operating profit 5,233 2,927 3,700 55.9 791
Ordinary profit 5,463 3,148 3,900 57.6 80.7
Profit attributable to
owners of parent 1,523 928 1,100 61.0 84.5
Basic earnings per
share (yen) 34.74 21.18 - (13.56) —

* Treatment of fractions in this material: Fractions less than one million yen
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are rounded down and percentage points for year-on-year changes,
comparison against forecast, etc. are rounded off.



Consolidated Operating Income by Company E OKUWA

(Reference: Before application of the Accounting Standard for Revenue Recognition)

(Million yen, %)

Fiscal year Fiscal year

ended ended Results Year-on-
February 20, February 20, year change
2022 2023
OKUWA 262,734 241,174 257,609 98.0
Hiramatsu 6,229 4 337 4,442 71.3
OAK FOODS 1,333 1,339 1,343 100.7
Retail Backoffice 378 314 314 83 1
Support
SUNRISE 5,302 5,076 5,091 96.0
S C onso||dat|on ....................................................................................................................
adjustment (9,446) (5,364) (8,869) —
Consolidated total 266,532 246,877 259,932 97.5
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* Treatment of fractions in this material: Fractions less than one million yen are rounded down and

percentage points for year-on-year changes, comparison against forecast, etc. are rounded off. -3-

* The figures for Hiramatsu are for the first nine months of the fiscal year.



Consolidated Ordinary Profit by Company ['e OKUWA

(Million yen, %) Fiscal year ended Fiscal year ended Year-on-year
February 20, 2022 February 20, 2023 change
OKUWA 5,303 3,222 60.8
) H Iramatsu(62) ............................... (66) ............................... _
RO OAK . FOODS ................................................ 72 .................................. 86 ......................... 1 1 8 2 y
. Reta” BaCk Oﬁlcesupport ..................................... 92 .................................. 50 ........................... 551
) SUNRISE ................................................. 102 .................................. 66 ........................... 655
. ConSO“datlonadjustment(18) ............................. (207) ............................... _

Share of loss (profit) of
entities accounted for using (24) 4) -
equity method

Consolidated total 5,463 3,148 57.6

* Treatment of fractions in this material: Fractions less than one million yen are rounded down and
percentage points for year-on-year changes, comparison against forecast, etc. are rounded off.

* The figures for Hiramatsu are for the first nine months of the fiscal year. -4-
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Consolidated Management Indicators ['e OKUWA

Fiscal year ended Fiscal year ended Fiscal year ended
February 20, 2021 February 20, 2022  February 20, 2023
Operating profit/Operating income (%) 2.81 1.96 1.19

....... Ordmaryproﬁtloperatmgmcome(%)287205128
............... Retumoneqwty(ROE%)AfW196119
............... Retumonassets(ROA%)585403237
........ BaSIcearnlngSperShare(EPSyen)863534742118
............ Dlwdendpershare(DPSyen)262626
BOOk Value per Share (BPS yen) ..................... 176736 UUTUTUTTTTR 177594 ..................... 176922 ..........
........ DMdendpayOUtratlo(DPS/EPS%)3010748412278
........................ Eqwtyratlo(%)562058335857
........... DebttoeqUIty(D/E)ratlo(tlmes)029026027
.................... NetD/Eratlo(tlmeS)005004007
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Consolidated Cash Flows ¢ OKUWA

(Million yen) Fiscal year ended Fiscal year ended Year-on-year
February 20, 2022  February 20, 2023 change

Cash and cash equivalents at
beginning of period 18,239 Ugelars (1,570)
Operating CF 8,590 5,931 (2,659)
Investing CF (7,016) (6,678) 337
Financing CF (3,144) (53%5) 2,609
Cash and cash equivalents at 16.668 15 386 (1,282)

end of period

* Treatment of fractions in this material: Fractions less than one million yen
are rounded down and percentage points for year-on-year changes,
comparison against forecast, etc. are rounded off. -6-
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Non-consolidated Sales Results [ OKUWA

(Million yen, %) Fiscal year ended Fiscal year ended E t Year-on-year Compgriston
February 20, 2022  February 20, 2023 orecas change faga'”s
orecast

Operating income 262,734 241,174 240,000 — 100.5

Net sales frqm direct 238,660 234.820 _ 98.4 _
Operatlon ...........................................................

Gross profit 67,063 66,602 - 99.3 -

Gross profit margin 28.1 28.4 — — —
e Sellmggeneraland ........................................................................................ _ ................... __
adminiStrative expenses 72’549 73,066 ............................................

Operating profit 5,065 2,824 — 55.8 —

Ordinary profit 5,303 3,222 4,000 60.8 80.6

Profit 1,484 1,031 1,200 69.5 85.9

* For changes in gross profit margin, differences between gross profit margins for the previous fiscal year
and the current fiscal year, which were rounded off to the nearest two decimal place, were calculated for
each product category. There may be calculation errors caused by the rounding off. 7
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Non-consolidated Net Sales from Existing Stores [ ¢ OKUWA

Year-on-year change Number of Average sales :

for existing stores (%) Net sales customers : percustomer : Nur? dbuecrt;)f : Unit price
5 : : . P . per product
purchased :
1H 97.5 96.6 101.0 97.8 103.2
2H 99.9 98.0 101.9 97.8 104.3
Full year 98.7 97.3 101.5 97.8 103.8

(Vs. fiscal year ended : : ? :
February 20, 2020%) 102.8 § 92.6 § 111.0 § 101.7 § 109.1
%
108
106
104
102
100
98
96
94
92
90

===\/s. fiscal year ended February 20, 2020

===\/s. fiscal year ended February 20, 2022

Mar. Apr. May Jun. Jul. Aug. Sept. Oct. Nov. Dec. Jan. Feb.

*Comparison among 140 stores that have existed over a period of four years -8-

Copyright © OKUWA Co., Ltd. All Rights Reserved.



Non-consolidated Net Sales by Region

'¢ OKUWA

(Million yen, %) Fiscal year ended Fiscal year ended Year-on-year Yc?r?;-r?;(;ﬁ?r
February 20, 2022 February 20, 2023 change existing stores
Wakayama 71,801 72,583 101.1 99.4
T Nara ................................... 48,907 ......................... 47’699975 ........................ s
T Osak334’523 ......................... 33’823980 ........................ oo
TR Hyogo ..................................... 1,527 ............................... 720471 ........................ e
(Kinki area) 156,760 154,826 98.8 98.8
Mie 30,117 29,830 99.0 100.1
e, Glfu .................................... 29,159 ......................... 28,974994 ........................ R
s AIChI ..................................... 1 9,430 .......................... 16’118830 ........................ s
e ShIZUOka ................................... 3 ’0913’164 ................... A
(Tokai area) 81,798 78,088 95.5 98.7
Total 238,660 234,820 98.4 98.7
Net sales composition ratio by region for fiscal year ended February 20, 2023 Hyogo 0.8% ~__

Wakayama 31.2% Nara 20.5% Osaka 14.5% Mie 12.8% Gifu 12.4%  Aichi 6.9%

Shizuoka 1.4% —
Copyright © OKUWA Co., Ltd. All Rights Reserved.



Non-consolidated Net Sales by Business Type

'¢ OKUWA

(Million yen, %)

Fiscal year ended

Fiscal year ended

Year-on-year

Year-on-year
change for

February 20, 2022  February 20, 2023 change existing stores
B SC A2 s T
A SSM Mioas 10,29 . 2 9.
SM 9,025 8,567 94.9 101.1
Regular 132,990 128,432 96.6 99.1
Super Center 80,422 79,291 98.6 98.6
Price Cut 14,546 13,868 95.3 96.9
MESA 10,599 11,321 106.8 97.3
Total 238,660 234,820 98.4 98.7

Net sales composition ratio by business type for fiscal year ended

Regular 55.1%

Copyright © OKUWA Co., Ltd. All Rights Reserved.

February 20, 2023

Price Cut 6.0%
—~—

Super Center

34.0%

MESA 4.9% ~/

SC: Shopping center

SSM: Super supermarket (1,000 m2 or larger)
SM: Supermarket (smaller than 1,000 m?2)
Super Center: Allows one-stop shopping on one floor

Price Cut: Discount store

MESA: High quality supermarket (four MESA stores and

three Pare Marche stores)

-10-



Non-consolidated Net Sales by Department ['e OKUWA

(Million yen, %) Year-on-year

Fiscal year ended Fiscal year ended Year-on-year change for

February 20, 2022  February 20, 2023 change existing stores
Fresh foods 101,251 99,106 97.9 98.9
Processed foods 103,046 101,910 98.9 98.2
Foods 204,298 201,017 98.4 98.5
Household supplies 27,375 26,826 98.0 98.4
Clothing 6,986 6,975 99.9 105.3
Total 238,660 234,820 98.4 98.7

Net sales composition ratio by department for fiscal year ended February 20, 2023

Fresh foods 42.2% Processed foods 43.4% Housef;gli;}upphes

Clothing 3.0% ~

Fresh foods represent a total of agricultural products, livestock
products, marine products, delicatessen foods, and in-store
bakeries.
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Non-consolidated Gross Profit Margin by Department | ¢ OKUWA

(Million yen, %) Fiscal year ended  Fiscal year ended Year-on-year
February 20, 2022  February 20, 2023 change
Fresh foods 32.5 32.6 +0.0
Processed foods 23.2 23.8 +0.6
Foods 27.8 28.1 +0.3
Household supplies 28.5 28.4 (0.1)
Clothing 35.2 35.4 +0.2
Total 28.1 28.4 +0.3

Product gross profit amount composition ratio for fiscal year ended February 20, 2023

Household supplies

Fresh foods 48.4% Processed foods 36.4% 11.4%

Clothing 3.7% —

Fresh foods represent a total of agricultural products, livestock
products, marine products, delicatessen foods, and in-store
bakeries.
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Non-consolidated SG&A Expenses ¢ OKUWA

(Million yen, %) Ratio to net sales

Fiscal year ended Fiscal year ended Year-on-year Ratio to net (fiscal year ended
February 20, 2022  February 20, 2023 change sales Februa?ly 20, 2022)
Net sales 253,233 229,087 — 100.0 100.0
Selling expenses 3,836 2,000 — 0.9 1.5
Personnel 30,974 31,275 +301 13.7 12.2
expenses
Rent 7,615 7,277 (337) 3.2 3.0
Depreciation 5,782 6,149 +367 2.7 2.3
Utilities expenses 4,361 5,690 +1,329 2.5 1.7
Other general and
administrative 19,979 20,672 +693 9.0 7.9
expenses
Total SG&A expenses 72,549 73,066 — 31.9 28.6

Net sales for fiscal year ended February 20, 2022 = Sales from direct operation + Tenant

sales + Supply of merchandise
Net sales for fiscal year ended February 20, 2023 = Sales from direct operation

SG&A expenses composition ratio for fiscal year ended February 20, 2023

; Depreciation  Utilities Other general and
Sellmgze%)f)})enses Personnel expenses 42.8% Rent 10.0% 8.4% expenses administrative expenses
(7o 7.8% 28.3%

Copyright © OKUWA Co., Ltd. All Rights Reserved. '1 3'



Non-consolidated Capital Expenditures ¢ OKUWA

(Million yen, %) Fiscal year ended Fiscal year ended  Year-on-year
February 20, 2022  February 20, 2023 change
New stores 1,652 2,078 125.8
NUUTUTTTTT EXI Stl ng . Sto re S etc .......................... 6’0 05 ........................ 4 457 ................... 74 2 .
Systemsg75 ........................... 963 ................... 988
........... éonstruction basis 8,633 7,500 86.9

Key descriptions

New stores Investment in new store openings

Renewal of the online supermarket system and
introduction of electronic shelf labels

* Treatment of fractions in this material: Fractions less than one million yen
are rounded down and percentage points for year-on-year changes,
comparison against forecast, etc. are rounded off.

-14-
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Review of the Non-consolidated Operating Resultsﬁ OKUWA

Main factors for decreased profit

1. Lower gross profit due to sluggish net sales

Up 1,329 million yen

Impact from 1 + 2 Approx. 1,800 million yen

Copyright © OKUWA Co., Ltd. All Rights Reserved.



New Stores, Major Renovations, and Closed Stores E OKUWA

Open/ Business type (directly-

Closed Store name Prefecture operated sales floor area)
<New stores> Mar. 24 Nakatsugawa Nakamura Store Gifu SSM 2,459m
.................. 2Oct28MESAlwadeStoreWakayamaMESA2989m
<Major renovations>  Mar. 3 Kishiwada Hatsuta Store Osaka SSM 2,341m
.................. 5AprgpareMarchelehlkamStoreGlfuSSM235Om
......................................... A pr23PnceCutMatsusakaolshlStoreMlePR01041m
Jun15 ............ | ZumlsanOShofUdaIStore ............... Osaka .................. SSM3120m ............
NOV1O ................... | gaShmeStore ......................... M Ie .................... SSM1873m ............
<Closed stores> Sanda Store (Mar. 20) Momoyama Store (Apr. 20) Pare Marche Horita Store (Aug. 20)

gg)k“ra"h'gasm Store (Feb. Hiramatsu Shioya Store (Feb. 20)  The LOWs Nishinosho Store (Feb. 20)

The LOWs Kawanaga-nishi Store (Feb. 20) Price Cut Hisaimotomachi Store (Feb. 20)

-16-
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New Store: MESA Iwade Store ['e OKUWA

October 28, 2022 MESA lwade Store (Iwade-shi, Wakayama)

MESA Iwade Store is the seventh MESA-type store. Under the basic concept of
“attention to high quality and an added sense of satisfaction,” the store aims to
attract customers from a wide area with a selection of sophisticated products.

Copyright © OKUWA Co., Ltd. All Rights Reserved.



Major Renovation: Iga Shindo Store [ OKUWA

November 10, 2022 Iga Shindo Store (Iga-shi, Mie)

Iga Shindo Store has marked its 18th anniversary. For greater convenience, the
store has changed the layout, extended the range of OKUWA brand products,
adopted reach-in showcases, and taken other measures.

Copyright © OKUWA Co., Ltd. All Rights Reserved.



Non-consolidated Store Distribution

'¢ OKUWA

(As of Feb. 20, 2023)

L8 s [Preks region
N1-09
Wakayama 31 7 11 3 52
........... Nar32255133
......... osaka162—19
......... Hyogo__11
(Kinki area) 69 14 18 4 105
Mie 14 3 6 - 23
............ G |fu4(PM1)10—1(PM1)15
........... A |Ch|8(P|\/|3)1—2(PM2)11
smzuoka ........... 1(P|\/|1) ................. 1 .......................... SRR e A 2 ............
(Tokai area) 27 15 6 3 51
bu;‘;teasfsbg/pe 96 29 24 7 156
« The figures within parentheses ( ) represent the numbers of Pare Marche (PM) stores. 19-
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Non-consolidated Net Sales by Region and Business Type E OKUWA

(As of Feb. 20, 2023)

L& s [Frecs ek
N1-09
Wakayama 38,378 25,122 3,805 5,276 72,583
R Nara ....................... 28036 ............. 13455 ................. 4660 ................ 1 557 ........... 47 699
S osak a ..................... 27459 ................ 5 376 ...................... 9 86 ....................... B 33 823
S Hyogo .............................. 52 ....................... B 6 67 ....................... - S 7 20
(Kinki area) 93,928 43,944 10,120 6,833 154,826
Mie 17,965 8,116 3,748 — 29,830
B G |fu4293 ............. 23379_ ................. 1302 ........... 28974
e, A |Ch| ........................ 11311 ................. 1621_ ................. 3185 ............ 16118
Sh|zuoka ........................ 934 ................ 2 229_ ........................ B 3164
(Tokai area) 34,504 35,347 3,748 4,488 78,088
bu;;;)éaslsb’zg/pe 128,432 79,291 13,868 11,321 234,820
« Figures in million yen -20-
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Product Measures: OKUWA Brand (1) ['e OKUWA

OKUWA Premium Extra Bananas

« Cultivated in the Philippine highlands, only

(Fiscal 2022 sales)
Approx. 100 million yen

-21-
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Product Measures: OKUWA Brand (2) ¢ OKUWA

OKUWA-Deli

Warm, Japanese-style delicatessen foods prepared in stores

(Fiscal 2022 sales)
Approx. 270 million yen

_22-
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Product Measures: OKUWA Brand (3) ¢ OKUWA

Chef products

Aiming for differentiating from competitors by expanding the range of products

(Single item sales) Display at a gondola end
Approx. 80 million yen to draw more customers’ attention

_23-
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Product Measures: OKUWA Brand (4) ¢ OKUWA

Sustainable product development

Organic & Fair Trade series

_24-
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A [T}

Management Policy for
Fiscal Year Ending February 20, 2024
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Consolidated Financial Results Forecast ['e OKUWA

Full year — (uiion yen) Fobruary 20,2023 Fobruary 20,2024 changs (%)

Operating income 246,877 253,000 102.5
R Operatmgproﬁt .................................... 2927 .................... 3400 .............. 1161
e O rd|naryprof|t ...................................... 3148 .................... 3600 .............. 1143
S ey Proﬁt* ................................................... 9281200 .............. 1292

*Profit represents profit attributable to owners of parent.

Fiscal year ended Fiscal year ending Year-on-year

2Q cumulative February 20, 2023  February 20, 2024  change (%)
. Operatingincome 120,653 IEHCENY 1020
S Operating profit 1026 SO0 I
e Ordinary profit 1A 200
Profit* 635 400 63.0
............
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Non-consolidated Financial Results Forecast Y6 OKUWA

Fiscal year ended Fiscal year ending Year-on-year

Full year (Million yen) February 20, 2023 February 20, 2024  change (%)

Operating income 241,174 252.000 104.5

Operating profit 2.824 3,300 116.8

Ordinary profit 3,223 3,500 108.6

Profit 1,031 1,200 116.4

2Q cumulative February 20,2023 February 20,2024 changs (%)
operatingincome 117,107 e 109
N Operating profit ... 976 . SO0 G
... Ordinary profit . 1,309 [ L

Profit 768 400 52.0

Copyright © OKUWA Co., Ltd. All Rights Reserved.



Non-consolidated Financial Results Forecast ['¢ OKUWA

Key points in financial results forecast

Operating income: 252.0 billion yen

 Selling, general and administrative expenses: Approx. 75.6 billion yen
(up 3.6% year on year)

 Gross profit margin: 27.8% (planned at the same level year on year)
*Gross profit margin after the application of the Accounting Standard for Revenue Recognition

Profit: 1.2 billion yen

_28-
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Non-consolidated Gross Profit Target ['e OKUWA

Priority issues for fiscal 2023

(1) Waste reduction in the management process

Food Division: 17.7% (up 0.1 percentage points year on year)
Household Supplies Section: 9.0% (up 0.1 percentage points year on year)
Clothing Section: 13.0% (up 0.0 percentage points year on year)

Delicatessen foods: 46.6% (up 0.3 percentage points year on year)
Japanese daily foods: 20.8% (up 0.2 percentage points year on year)
-20-
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Product Measures: OKUWA Brand ['e OKUWA

Sales results of OKUWA brand products

Three years have passed since the brand
launch, and sales have been steadily growing.

SKU
Sales (million yen)
771
2022
21,830
604
2021
18,740
442

2020

13,500

* Total sales of foods (excluding household supplies and clothing).
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Product Measures: OKUWA Brand ¢ OKUWA

Fiscal 2023 initiatives for OKUWA brand

Take advantage of products unique to OKUWA to differentiate from other
companies, motivate customers to visit our stores, and improve net sales
and gross profit, thereby creating a virtuous cycle.

(Fiscal 2022 results) (Fiscal 2023 target)

(Gross profit of approx. 100 million yen,
0.1% improvement of gross profit margin for foods)

''''''''''''''''''''''''''''''''''''''''''''''''''''''

Fiscal 2023 sales target for OKUWA brand products
25.0 billion yen (114% year on year)

-31-
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Product Policy: Bakery ¢ OKUWA

Bolstering scratch bakeries’ competitiveness

Shift from frozen dough to scratch dough to attract more customers

....................................................................... Sales composition ratio » Roughly doubled
in foods

and increase overall sales for the stores across the company

_32-
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Product Measures: Clothing ¢ OKUWA

Clothing department’s initiatives to revitalize existing stores

(1) Renovation of sales floors

Renovated sales floors in 12 stores, mainly of which are Super Centers
(approx. 10% growth in department sales)

(2) Introduction of priority categories

Set priority categories, such as “young” and “business”
Approx. 15% sales growth year on year for the priority categories

-33-
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DX: Electronic Shelf Labels ['e OKUWA

Promoting the introduction of electronic shelf labels

* Trials at two stores demonstrated that we can

-34-
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DX: Al Prediction of the Number of Customers "¢ OKUWA

(1) Improving accuracy of product ordering

Al predicts the number of customers

two days inadvance. Stable operation with relative errors of
Relative error from the actual numbers 0.5% _or Ipwer
Fiscal 2022 0.4% Contributing to |
............................................................................ . Improved accuracy of ordermg
........ Fiscal 2021~ 02% + Prevention of product stock-outs
Fiscal 2020 0.5% - Reduction of food waste
Fiscal 2019 0.2%

(2) Future initiatives

Predict the number of customers for each time period, based on the number predicted by Al.

Test at around100 stores and aim for an early implementation.

-35-
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DX: Online Supermarket ¢ OKUWA

Current state of the online supermarket system

This year marks the 18th anniversary of the online supermarket, launched
in 2006 and now available for 20 stores. The system renewal was
completed in fiscal 2022. We intend to leap forward in fiscal 2023.

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

1000
900
800
70

o

60

(@)

50

(@)

40

o

30

o

20

(@)

10

o O

m Net sales of the online supermarket (million yen)

-36-
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DX: Online Supermarket ¢ OKUWA

Initiatives to expand online supermarket sales

System renewal completed in February 2023 (for all 20 stores)

Achieved greater convenience by allowing
customers to

* Use the smartphone app, and collect O-CARD points

Plan to open three new online supermarket
stores in fiscal 2023

Fiscal 2022 results 926 million yen
Fiscal 2023 plan 1,200 million yen (130% YoY)

) 4

-37-

Copyright © OKUWA Co., Ltd. All Rights Reserved.



Sustainability (1) ¢ OKUWA

Plastic bottle volume reduction and collection system

Installed at 38 stores in fiscal 2022 (41 stores in total)

Collected 931,833 bottles (26,669 kq)

Aim to install at around 100 stores in total by the end
of fiscal 2023

Donation of polished rice

Donated to children’s cafeterias, etc.
from 42 stores in Wakayama

(Amount donated)
2022: Approx. 1.3 tons
2023: Approx. 2.5 tons

-38-
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Sustainability (2) ¢ OKUWA

Self-consumption type solar power plants

Fiscal 2022: Introduced at seven sites _
Fiscal 2023: Plan to commence operation (Planned annual power generation)

at two additional sites "
= Currently in operation at thirteen sites Approx. 7 million kWh

Solar power plant in operation at Super Center Yoro Store since Mar. 1, 2023

-39-
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Sustainability (3) ¢ OKUWA

Environmental education for elementary school children

Our employees visited elementary schools to and give an seminar on the
environment and sustainability. Then the children were invited to our sales
floor and back office of a nearby store to deepen their understanding. We
will contribute to local communities by educating children on whose
shoulders the future of the earth rests.

40-
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Sustainability (4) ¢ OKUWA

Response to the Task Force on Climate-related Financial Disclosures
(TCFD) recommendations

We are advancing a company-wide analysis for two scenarios, led by the
Sustainability Promotlon Office.

Progress INn measures against climate change

1.5°C scenario ' '°9'F A
- (high financial impact)

.........................................................................................................................................................................

- Insufficient measures against climate change

4°C scenario (low financial impact)

GHG emissions from
business activities
(Scopes 1 + 2)

Copyright © OKUWA Co., Ltd. All Rights Reserved.

30% reduction 50% reduction
(from fiscal 2014) = (from fiscal 2014)



Personnel Policy ¢ OKUWA

Human capital management

(1) Promotion of active participation by women (three-year plan)

_42-
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Sales Measures : Reorganization of Store Formats "¢ OKUWA

Restructuring of SuC and PRC (small store) business formats

@ Fiscal 2023 slogan “Reorganize the store formats”

Reorganize the SuC Business Division and the PRC
Business Division

& Establishment of Food Division Establish the SuC Business Product Division

SuC policy PRC (small store) policy

Transfer of administrative tasks from stores
to Head Office

Establishment of merchandising

Ordering and manufacturing plans led by
headquarters

........................... Rev|s|tthefound|ngpol|cypos|t|on|ngandconcept
' and promptly restructure into new store formats
that suit the modern times

43-
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Collaboration with Other Industries ['e OKUWA

Investment in SPACE ONE CO., LTD.

On December 16, we invested in

events.

44-
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New Store Openings

(1) OKUWA Kasugai Store

'¢ OKUWA

(2) OKUWA Yao Korigawa Store

Date of opening

April 28

Date of opening April 12
Location Kasugai-shi, Aichi
Business type SSM
Directly-operated 3.224 m?2
sales floor area

Kasugai

Store

B Notes regarding handling of this material

Directly-operated
sales floor area

The plans, strategies, predictions of future business performance and business outlook of the Company described
in this material rest on assumptions and beliefs determined based on information available to the Company at this

point in time.

Please be advised that actual business performance may differ due to various factors.
The Company may revise the descriptions regarding the future outlook and/or modify the assumptions and factors

which served as the basis for the future outlook without prior notice, unless such notice is legally required.

Copyright © OKUWA Co., Ltd. All Rights Reserved.
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